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Innovation must remain at the heart of our approach as we continue to introduce new
products to the market.
Customer preferences are evolving rapidly, particularly in how they choose to furnish
and enhance their homes. To remain relevant and competitive, we must think
creatively and anticipate emerging trends. It is imperative that we develop and
launch products that not only meet the evolving aspirations of our customers but
also support the transformation of their dream homes and lifestyles — all while

remaining accessible and cost-effective.

Mathan.S




 PRODUCTS, OUR

Glimpses of a few products launched in July 2025 below:

Muar Malaysian Leatherette Sofa 3S Jennifer Leatherette Recliner 1S

Evelyn Leatherette Recliner 1S Nova Fabric Recliner 1S Iris Fabric Recliner 1S

Hector American Fabric King Size Bed Genting Malaysian Aluminium Outdoor
Chair and Table Set
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Our products are being appreciated in prominent regional media and it has become a
part of the lifestyle of our customers from various fields.
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UAE Media has covered
our business
expansion extensively.

A

BY LSF&

Royaloak Furniture showrocom. Image Courtesy: Royaloak

India’s leading furniture brand Royaloak
expands into UAE, tapping into region’s growing
home furnishing market

Country's furniture market poised to reach $5.4 billion by 2033 as rising demand for
quality and design attracts international brands

Gulf Today

India’s brand
Royaloak
expands

to UAE

DUBAI: Royaloak Furniture, one of India's largest
organised furniture retail chains, has announced
its entry intothe UAE market as part of abroader
international expansion strategy.

The brand hasopenedthreestoresinthe UAE—
loecated in RAK Mall (Ras Al Khaimah), Lulu Mall
(Fujairah), and Silicen Central Mall [Dubail—each
spanning nearly 20,000 square feet.

The move comes at @ time when the UAE's
furniture and home décor industry is witnessing
steadygrowth, driven by acombinationofincreased
real estote development, rising urbanisation,
and a growing population of design-conscious
consumers. According to industry estimates, the
UAE furniture market was valued at approximately
5.1 billion in 2024 and is projected to reach
55.4 billion by 2033, growing at a CAGR of 4.181.

Royaloak's entry adds momentum to the
region's expanding mid-to-premium furniture
segment. The brandis known for its “Country Col-
lection” that showcases curated pieces inspired
by American, talian, and Malaysiondesigns. The
company sources products from manufacturing
hubs across Asia and Europe, aiming to balance
aesthetic appeal with functional quality.

“Qur UAE expansion is aligned with market
dermand and retail opportunity,” said Mathan
Subramaniam, Co-Founderand Managing Director
of Royaloak. “What sets us apart is a vertically
integrated model—from sourcing to distribu-
tion—which ensures both product consistency and
affordability. With our dedicated warehouse in
the UAE, we areequippedto provide fast, reliable
delivery and a localised shopping experience.”

Staff Reporter, Gulf Today
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In a remarkable milestone for Royaloak Furniture, we have made history by surpassing
1.2 million views within just urs.

This achievement marks an all-time record for the brand, and we are proud to share
that the store video reel is well on its way to crossing the 2 million (20 lakh) views mark
very soon. This outstanding digital engagement reflects the growing resonance of our
brand and the strength of our content strategy.

Congratulations to everyone involved in making this success possible.

Click To View The Reel
NP




UN FRID

The HR and Marketing Teams have successfully launched the ‘Fun Friday’ initiative,
which has been met with great enthusiasm across our Head Office and Corporate Office.

The response from employees has been overwhelmingly positive, reflecting the vibrant
and engaging workplace culture we continue to foster. A series of exciting activities are
scheduled for alternate Fridays in the coming weeks, and anticipation is running high.

We look forward to seeing continued participation and enthusiasm as we build a more
connected and dynamic work environment




ADERS WHO SEIZE THE MO

Journey in Royaloak
My one-year journey at Royaloak has been a dream come

R( L CA true, where opportunities are Llimitless and growth is
INT. masmet: attainable for anyone who aspires to reach the pinnacle of

ATE PRICFE . .
success. Every day presents a new learning opportunity for
me personally, and the mantra of daily wins has made the

path to success feel all the more achievable.

ROYALOAK

RANJITHR
State Head - TN & KL

Lessons Learnt at Royaloak

The power of positivity can make anything possible — if you can dream it, you can
achieve it. This powerful success mantra has been instilled in our very DNA, and it
remains a lifelong lesson, no matter where we go. | shall always be grateful to
Royaloak for this invaluable learning.

Journey in Royaloak
My journey at Royaloak has been defined by a supportive
management and an empowering work culture. Leaders are
given the freedom to dream big and the trust to turn those
dreams into reality. It's an environment that truly nurtures
BN growth, collaboration, and ambition — a genuinely
' supportive ecosystem in every sense.

MADHU S DURGOJI

Head — Mattress

Lessons Learnt at Royaloak

Royaloak has offered me numerous valuable lessons. | stay continuously updated
with international trends and the learning curve is consistently on the rise. What |
appreciate most is the freedom to experiment, which ensures both personal and
professional growth.




